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Commercial Opportunities

Guide to Pricing and use.

There are many reasons to make radio your first choice for effective advertising. For critical issues such as flexibility, convenience and price radio cannot be surpassed. 

Perhaps more important is the control an advertiser has in targeting the advertising message to precisely those consumers who are most likely to respond. This important feature adds an extra dimension to the cost-savings of radio. With a targeted campaign you have very little waste. You are assured that your advertising budget is an investment in reaching the right profile of consumer for your particular enterprise.

While radio is a wonderful advertising tool it may take some careful thought about how to use it wisely and to insure that you truly maximize your investments. We have put together this simple guide to help you decide what is best for you and the goals of your business. There are four basic approaches to selecting your advertising campaign.

1) You may select one of our Standard Packages.

a) Each provides excellent exposure across all times of day each week.

b) Packages range from 24 to 42 spots per week.

c) Each package guarantees a minimum number of spots per week per daypart.

d) Standard Packages start at € 411.00 per week. 

2) You may choose one of our Small Business Packages.

a) These packages run in the best times that are available as determined on the day they are scheduled.

b) Packages range from as few as 12 spots per week up to a maximum of 30.

c) This is a good choice for long term advertisers who are interested in “brand-building” or maintaining their already established dominant position in the mind of the consumer.

d) Small Business Packages start as low as € 183.00 weekly. 

3) You may choose our Promoter’s Partnership Package.

a) No limits. No restrictions. You may run as many spots as you need for as many days as you need to sell out your concert or exhibition. You never pay for one spot more than you need. (You must be an event promoter to qualify for this package.) 

b) Flat rate of € 14.95 per spot. 30 or 60 second length.

4) You may choose à la Carte: the specific days and times that your messages are broadcast,. 

a) These spot prices are the highest but you can target to specific user groups so your overall cost may still be low.

b) Complete flexibility. You control our inventory.

Radio International Standard Packages

We have designed these packages to meet the needs of most advertisers. Each is intended to reach our complete weekly audience regardless of the time of day that they may be listening. What changes from one package to the next is the number of times that each listener may hear your message ( frequency). 

What is a good frequency for one advertiser may not meet the needs of the next. Of course you want your advertising to be effective and for that to happen two things must occur: 1) Your message must be motivational and, 2) your target consumer must hear the message. If your message is free from competition you may not need to repeat it too often. However, if it is promoting something that is readily available and your target consumer already has a supplier for it and you are not offering something unique, such as an attractive price, your message may have to be repeated often enough that the listener begins to associate your product or service with the name of your company. And, simple association is not really enough. What you want, and what we can help you achieve, is that the consumer thinks of you first whenever they have a need for what you are selling.  

Because radio is such a good choice for promoting special events it follows that most radio advertising clients use it for supporting things like a new store opening, a special sale opportunity, the introduction of a new automobile model, etc. Essentially they plan to have their advertising exposed for a relatively short period - - perhaps as few as two or three weeks. The advertiser normally has a strategy of conducting many promotions during the year but each promotion may have a short life. Radio International’s Standard Packages are contructed to be a simple “off the shelf”solution to meet the needs of most advertisers who are conducting these types of promotional campaigns. The Standard Packages range from 24 to 42 spots per week. The number you need will be determined by two basic things: 1) The strength of your offer vis a vis your target customer’s alternative choices. 2) How much time you will give the listener to respond. Tip: Short response opportunities need higher frequency of exposure.

Radio International Small Business Packages

At Radio International we understand that small businesses have special needs. Smaller companies often cannot commit to large advertising budgets and must choose their advertising and promotion investments with the greatest possible efficiency. We can help you identify ways to improve your market share and build your customer base. We can help you save money at the same time. Since advertising and marketing are at the core of our expertise we may be able to help you improve the efficiency of all your media usage -- not just radio.

Radio International Small Business Packages can be as small as 12 spots per week. All spots will run on a “Best Time Available” (BTA) basis. That means that, theoretically, during our slower periods, your entire schedule could run at our premium Platinum and Gold times. A good way to think of BTA is that you pay for economy class tickets but you always get a free upgrade to First Class whenever the space is available.

Radio International Promoter’s Partnership Package 

The business of event promotion, such as concerts and exhibitions, can be extremely challenging. The event promoter is financially responsible for the success of the event. It is not enough to produce the event. Tickets must also be sold and they must be sold in sufficient quantity to cover all costs. Only then can the promoter begin to realize a profit.

We recognize that one of the biggest variable costs for the event promoter is advertising. The Radio International Promoter’s Partnership Package can guarantee that you never spend more than you need to reach your objective: a full sellout. 

There are no minimums and no restrictions. Buy as many spots as you need. Call, fax or email us the instant you have sold out the event and you will not pay for one more spot.

Promoter’s Partnership spots are €14.95 flat rate, 30 or 60 seconds. You must be an event promoter to qualify for this package. 

Sponsorships and spot adjacencies

Program sponsorhip is a popular method of advertising. It can showcase your company and associate your name with popular programs that attract specifically targeted audiences. For example, if you are targeting Men 25 - 64 placing your message adjacent to one of our BBC Sports Reports might be a good idea.

Consider special placement options:
Adjacencies and fixed times
Many businesses like to run their radio messages adjacent to popular radio features such as news, traffic, weather, finance or sports reports or special program segments at a fixed time each day. With an adjacency, listeners evaluate your message in the favourable atmosphere created by the segment with which your name is associated. Adjacencies are usually sold at a premium rate because the segments they are adjacent to attract large, regular and attentive audiences. You will need to plan ahead if you want to book an adjacency as supply is limited.

Program sponsorship
Program sponsorships give your business the opportunity to identify with information, entertainment, community service and other interests which command the attention and respect of your potential customers. The loyalty which radio programs generate enables you to talk repeatedly to a receptive audience who appreciate the service with which you are identified. Talk to your radio advertising consultant about which type of program appeals most to your prospective customers. For example, every Sunday evening Radio International broadcasts its popular Monte Carlo Opera Masters fine arts program. ABN AMRO Bank - Monaco enjoys this opportunity to be the program’s exclusive sponsor and thereby reach a very exclusive (and otherwise difficult to reach) customer.

Five reasons to choose Radio International:

1. Radio International is specifically targeted to adults 35+ making it a natural choice for advertisers who also wish to reach this valuable market segment.  

2. We only stop the music for commercial announcements 4 times per hour maximum. Fewer commercial announcements helps each message stand out, get noticed and be remembered. 

3. Each commercial break may occupy up to two minutes of time and may contain not more than 4 announcements. Listeners may tire of hearing too many commercial announcements so we have a self-imposed limit to insure that our listeners listen longer. That KEEPS them available to hear your announcement more often.

4. Full protection. Your message will be exclusively featured! We never schedule two announcements from the same business category in the same break.

5. You can upgrade to a full sixty-second length for only a 20% surcharge. (Not 240% of the thirty-second rates as most other radio stations.)

Get started today on a campaign to improve your business, promote your good name and maximise your fair share of the market. Call us today for professional assistance in designing and creating your campaign. We can do it in French, Italian, English, German and Swedish. And… we are the ONLY local major medium to offer multiple languages.  

All advertising clients are granted a 15% discount for commitments of 13 weeks or more. 

Contact any of these Radio International Radio marketing consultants:

Tina Posey (English, French)

Cedric Varley (English, French, Italian,)

Fredrik Muhr (English, Italian, French, Swedish)

Jack Kelly (English only)

Monaco: +377 93 50 60 80

Italy: +39 0184 33 924

Fax: +39 0184 351 226

Email: sales@radiointernational.net
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